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CASE
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Follow up email
including webinar

Background: The webinar on Advice & Trends in
Emergency Procurement and Humanitarian Aid
was held on 29th June 2017.

Results: Through a multi-channel marketing

campaign carried out over a period of two weeks,
AIDF delivered a successful webinar resulting i
692 sales leads from 77 countries around
with 30% attendance rate.

Turnkey Service: AIDF provides b
offerings and if you would like to
achieve something similar, pleas
marketing@aidforum.org to disc
requirements and goals.

Branding opportunities ,'
& a dedicated page on

Total qualified leads
‘through all marketing activities:

AID & INTERNATIONAL
DEVELOPMENT FORUM

AIDF Key Assets include:
» A strong core team for delivering a
range of marketing campaigns
» Content creation & distribution with
strong relationships in the aid &
development sector to enable market
entry for clients
+ Data intelligence & vast multim
channels, including:
v' 4,500 average sessio
month on aidforum.
v" 60,000+ engaged
newsletter subscri
v/ 9,000+ social me

Social media marketing,
reaching

Reminder email to
increase attendance
and minimise drop-off

recording and
feedback survey -

088 e -
respondents

Test run to finalise
content and ensure
technical elements are
running smoothly

B9

“The webinar was excellent and all the speakers provided inva
information with just the right amount content, pace and detail
significant amount of work went on behind the scenes to deli
webinar. Thanks again to all involved and please pass on my
Tim Flint, Head of Government, Aid & Defence (UK & E

View the webinar
here:
aidforum.org/wi



mailto:marketing@aidforum.org
https://youtu.be/mvb28dfCTbc

